
 
 
Do you think Evangelism is a story worth telling? 
 
Communications Officer (Media and Events) 
£26,536 pa full-time 
Sidcup 
 
Church Army is a leading Anglican home mission agency whose time has come. 
With a dynamic young Chief Executive, a newly launched website, and a pioneering 
training programme for Evangelists, communications has never been more 
important. We are starting to tell our story better and we are looking for someone to 
help us improve even more. 
 
You will 

• Help tell our story better to those who need to know. 
• Develop and manage our presence at key events. 
• Support the continuing improvements to Church Army ONLINE. 
• Develop and maintain our effective digital image, sound and film libraries. 

 
You will need 

• A track record in communications and media. 
• Practical experience of websites/intranets/blogs. 
• A heart for mission and evangelism. 
 

For an informal discussion about this post contact David Coleman, Communications 
Manager on 0208 309 3516 
 
Closing date for applications is noon on Friday 5th December 2008 and 
interviews will take place on Wednesday 10th December 2008 at our Sidcup 
offices. 
 
A completed C.V. which addresses the job and personal specifications should 
be marked 'Private and Confidential' and emailed to 
recruitment@churcharmy.org.uk  
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Communications at Church Army 
 
Background 
Church Army is a leading Anglican home mission agency whose time has come. 
With a dynamic young Chief Executive, a newly launched website, and a pioneering 
training programme for Evangelists, communications has never been more 
important.  
 
Our team 
The Communications Team is made up of 
 
Communications Manager -      David Coleman 
Online Services and Internal Communications Manager -  Neil Thomson 
Communications Officer (publications and PR) P/T   Kofo Baptist 
Communications Officer (media and events)    Vacancy 
Communications Assistant P/T      Vacancy 
 
Our responsibilities  
The Communications Team is responsible for telling the story of Church Army and 
the ministries we support through: 

• Printed and e-mail based publications. 
• Church Army ONLINE (web site and e-community). 
• Internal and external communications. 
• The Church Army brand. 
• Media relations. 
• Contributing to external partnerships such as rejesus, hopeinfo.co.uk, CARIS, 

Inspire magazine and Churches Advertising Network. 
• Supporting external events for Church Army. 
• Photography and filming. 
• Communications  training and consultancy. 
• Gathering stories on the work of Evangelists and projects. 
• Database management in support of the above. 

 
We work closely with the fundraising and operational field teams in the society. 
 
Our audiences 
Internally these are Church Army staff, Board members and Evangelists. Externally 
these are supporters and potential supporters, church and secular media and those 
with an interest in mission and evangelism. Our Evangelists and projects have a 
number of operational sub-brands which we support and these are in direct contact 
with the public. 
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Our key messages 
We are about sharing faith through words and action in appropriate and sensitive 
ways. Mark Russell our dynamic young CEO has set us the challenge of making 
Jesus famous through telling more stories about our work. For more information see 
our website www.churcharmy.org.uk  
 
 
Our publications 
We currently publish a supporter magazine Shareit! (twice yearly), Prayer Diary 
(quarterly) and an annual review. We are also about to launch In Touch a quarterly 
e-magazine for individuals and parishes which will focus on our work. For more 
information see www.churcharmy.org.uk  
 
Our partners 
We produce copy each month for Inspire Magazine- see 
www.inspiremagazine.org.uk and less frequently for CARIS magazine see 
www.carismag.co.uk. We also partner with Fresh Expressions, rejesus, 
hopeinfo.co.uk and others. 
 
Our challenges 
Communications at Church Army has improved a great deal over the last few years 
but we have much more to do to develop Church Army as a leading agency for 
mission and evangelism across the UK and Ireland. We need to extend our reach to 
younger supporters and increase prayerful and financial support for our work. 
 
Our plans 
Church Army is pioneering a new form of mission-based training for our Evangelists, 
reviewing the structure of the society and is exploring the possibilities of a rebrand. 

 
For more information on the work of the Communications Team at Church 
Army contact David Coleman, Communications Manager on 0208 309 3516 or 
email him at d.coleman@churcharmy.org.uk  
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JOB DESCRIPTION 
 
 
Job Title:  Communications Officer (media and events)  
 
Job Location: Based at our national office (Sidcup) – off-site working will 

be required visiting Evangelists and projects for story-
gathering/communications support and for events and other 
activity in relation to this post. 

 
Salary:  Scale 4.3 - £26,536 pa 
 
Reporting to: Communications Manager 
 
Working  
alongside:  Members of the communications and fundraising team and 

others as agreed  
 
 
Purpose 
 

1. To ensure effective external media relationships are developed and 
maintained in line with corporate strategic and operational objectives to 
maximise external coverage of Church Army’s work. 

 
2. To develop, manage, co-ordinate and deliver Church Army’s presence at key 

events and exhibitions. 
 

3. To develop and maintain an effective digital image, sound and film library  and 
to assist the Communications Manager in the development of  films and 
presentations on the work of Church Army. 

 
4. To support the Online Services and Internal Communications Manager in the 

development and maintenance of appropriate on-line social networks. 
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Key tasks and objectives 
 
Media and stories 
 

1. To develop, deliver and maintain channels for effective external 
communication and PR and to contribute to the creative thinking and 
development of the communications function. 

 
2. To ensure that Church Army is presented effectively, professionally and 

accurately through press releases, web stories, and other external PR in line 
with key strategies and action plans. 

 
3. To visit and contact Evangelists and projects in the field regularly to gather 

stories and to develop relationships to source stories across the range of 
Church Army’s varied work.  

 
4. To research, write, edit, proof-read and produce publication-ready copy for 

inspiring stories about Church Army’s work suitable for publication in web, 
print, film and new media formats in line with key strategies and action plans.  

 
5. To ensure that stories across the range of Church Army’s work are used in a 

relevant and targeted way with the Christian and secular media and Church 
Army publications so that Church Army has a strong, clear and positive 
profile. 

 
New media  
 

6. To develop and maintain an effective digital image, sound and film library so 
that they are accurate, up to date and fit for purpose, and to ensure that 
permissions are secured and properly recorded.  

 
7. To support the Online Services and Internal Communications Manager in the 

development and maintenance of appropriate on-line social networks and 
sites. 

 
8. To assist the Communications Manager with the production and development 

of films and presentations on the work of church Army. 
 
 
Events 
 

9. To plan and proactively develop opportunities to position Church Army at 
key/appropriate events and exhibitions in line with the communications 
strategy and in consultation with the Communications Manager.  

 
10. To ensure that Church Army is presented effectively, professionally and 

accurately at such events and exhibitions in line with key strategies and to 
manage the related budgets. 
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11. To be available to staff these events and exhibitions and to organise others to 
assist. 

 
 

Strategy 
 

12. To support the Communications Manager in the development and effective 
delivery of the external communications strategy and action plan, working 
closely and liaising with other colleagues and key stakeholders on specific 
projects and tasks.   

 
13. In conjunction with the Communications Manager, to provide training and 

support to Evangelists and staff to ensure they can make the most of media, 
communications and PR opportunities that arise. 

 
 
 
General 

 
14. To provide cover for other members of the team as and when required and to 

be a strong team player in support of the team. 
 

15. To maintain effective systems, policies, procedures, records and contact 
information in relation to all the above and for scheduling and prioritising 
work.  

 
16. To keep up to date and informed about developments within Church Army. 

 
17. To undertake regular supervision and annual appraisals with the 

Communications Manager and to undertake appropriate training and 
development as required.  

 
18. To be conversant with and work within Church Army’s policies and 

procedures which include (a) Equal Opportunities Policy (b) Health and 
Safety Policy and (c) other policies set out within the employee handbook  
 

19. To undertake such other duties commensurate with the post as directed by 
the Communications Manager.  
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CHURCH ARMY 
 
PERSON SPECIFICATION 
 
Communications Officer ( Media and Events )  
 
Essential Criteria: 
 

1. A committed Christian with a heart for mission and evangelism. * 
 
2. Good communications and interpersonal skills with the ability to develop good 

working relationships quickly and effectively with people at all levels including 
staff in remote locations with very different perspectives and priorities and to 
represent the Society professionally in person, over the phone and by 
email/written communication. 

 
3. Excellent written English, with the ability to write concisely, correctly and 

inspiringly and to be able to proof-read copy. 
 

4. Good IT skills appropriate to the post particularly in relation to design and 
publishing including web, with a practical understanding of Microsoft Word, 
Excel, PowerPoint and Outlook. 

 
5. An understanding of how on-line social networks operate and how these can 

be maximised to promote and support the work of Church Army. 
 

6. A good understanding of the Christian and secular media and the ability to 
recognise and exploit opportunities for Church Army to be pro-active and 
successful in communicating externally, with a solid track record of success 
at selling in stories to the media.  

 
7. Experience of print and broadcast media within a communications/ 

journalistic/marketing context. 
 

8. Experience of organising events. 
 

9. A self-starter who is able to plan his/her own work in a disciplined manner so 
as to be able to meet tight deadlines and work under pressure, with excellent 
organisational and record-keeping skills.  

 
10. A positive and flexible approach to work as a team player and with a desire to 

learn new skills.   
 

11. Be willing to travel and work away from home on location as required.  
 
12. An understanding of, and sympathy with, the aims and objectives of Church 

Army as set out in its Purpose, Values and Vision document. 
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Desirable Criteria 
 

13. An understanding of the Church of England, the wider cross-denominational 
church scene and the issues impacting the church as it moves on in mission 
in 21st century. 

 
14. An understanding and appreciation of the breadth of evangelism carried out 

by Church Army.  
 

15. Experience of training others in communications skills. 
 
16. Experience of writing scripts for short-films or presentations. 

 
17. Budget management experience. 
 

* This is a Genuine Occupational Requirement. 
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